MEDIATIZATION


HISTORIC OF THE CONCEPT

The concept of mediatization has developed in the field of Communication Sciences not only with the first analyses of the mass media - mainly television, the newspaper industry and publicity - but also with their use in the educational sphere. What was targeted was the analysis and  the production of contents "conveyed" by the media. One can then understand better the origin of the Communication label "Mediatized” which explicitly refers to the media, understood in its original sense of mass communication means.

DEFINITION
The sense of the concept of mediatization has nowadays specified around the development of the concept of mediation. Mediatization is thus today understood as the shaping related and specific to a media. The concept thus indicates a process which concerns training and education engineering.

EXAMPLE

The process of mediatization concerns objects at different levels of complexity. It is possible to mediatize contents that will then be expressed  in a language specific to a given media (an illustration, a video sequence). It is also possible to entirely or partially mediatize  a training and learning system through a virtual environment, like for instance a virtual campus. "The concept of media occupies an important place in the current evolving context. For more than twenty years, university laboratories, computer manufacturers, software publishers have constituted important stocks of mediatized learning
 […]."(Jacques Perriault, 1996: 81).
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� We underline.


� A “dispositif” is an entity, an interaction and co-operation social place having its intentions, its material and symbolic behavior and its own modes of interaction. The economy of a “dispositif” - its behavior -determined by the intentions, is grounded on the structured organization of its material, technological and symbolic means, which model, on the basis of their particular characteristics, the social (emotional and relational), cognitive, communicative behaviors of the subjects. (Peraya, 1999 :153).











