ADDED VALUE


HISTORIC OF THE CONCEPT

The term "added value" belongs to the vocabulary of economics (it relates to the difference between production and intermediate consumption). Even if it is difficult to date the first appearance of this term in the educational field, it is possible, though, to associate its appearance to that of another concern: the evaluation of innovation. This concept actually emerges when attempting to evaluate the impact, or the contributions of ICT to pedagogy.
DEFINITION

The "added value" is a criterion allowing to evaluate innovation, and in particular the innovating character of educational methods using information and communication technologies. To bring an added value, innovation must represent a profit on the short or long term, and must be perceived as complementary to what already exists in terms of values, needs and lived experiences. To be accepted, an innovation must thus provide the user with a relative advantage both as concerns the concepts and the existing situations. This advantage can be defined as the combination of an economical advantage and an advantage in use (Punie & al., op. cit. : 230 et st.). The economical advantage can be direct (cheaper service) or indirect (faster service). Moles (1988) goes further and widens this strictly economical definition to that of generalized cost including symbolic parameters such as the fidelity and reliability of communication, the safety and the stability of the link, etc. (Peraya, 1995). From is this point of view, it is important to understand this superiority as economical - functional - as much as symbolic. 

Finally, innovation must produce observable effects so that the recipients provide the energy necessary to the change suggested (Fullan, 1991).

EXAMPLE

The design and settling in of a distance-learning course (via the Internet) for people who cannot move.
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