THE MODEL OF ROGER (1983)


HISTORIC OF THE MODEL

Rogers analyzes change under its various aspects and through the various disciplines that are concerned: sociology, anthropology, education, communication, etc.

DEFINITION

Rogers analyzes the process of integration and adoption of innovation by the users. According to the author, the adoption of an innovation goes through a stratification of the population in various groups which get more or less quickly involved in the process. At the beginning, innovators are very few (2,5%), then early adapters appeared (13,5%), followed by an early majority (34%), a late majority (34%) and finally latecomers (16%). This approach reveals the heterogeneity of the behaviors of the actors towards innovation and highlights resistances of some of them. Certain recent studies focus on the importance of this factor and the danger to underestimate it.
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